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	Twinning Project “Improving the standards of employment conditions/relations as well as health and safety at work in Georgia“
Twinning number: GE 17 ENI OT 02 19




Concept of communication of labour legislation approximation in Georgia
Labour legislation approximation will bring Georgia closer to the EU as well as will transfer best European practices in the field of working conditions. Therefore it aims not only to accomplish conditions for Georgia’s EU membership but also to enhance labour environment for benefit of both employees as well as employers and thus of whole society. European long term experiences show that better working conditions enhance labour productivity, loyalty of employees, flexibility of workers and decrease fluctuation of work force. Enhancement of OSH rules positively influences health and save life of workers. Health workers bolster company’s productivity and decrease health care costs of society (covered by taxes) – thus enhancement of OSH rules presents benefits for all. 

Target groups of communication (proper group(s) to be selected by beneficiary)
· general public,
· employees (at least organized in trade union),
· employers (at least organized in associations), 
· politicians (at least members of the parliaments), 
· media, journalists, 
· social influencers. 

Tools of communication (proper tools to be selected by beneficiary)
· press release, 
· press conference, 
· working breakfast or lunch with journalists, 
· working breakfast or lunch with key actors (e. g. trade union or employer associations representatives, members of parliaments),
· advertising, 
· leaflets, 
· participation in talk shows and/or discussion programs (TV and radio), 
· special video messages or interviews via Youtube (or similar platforms), 
· social media networks and websites of ministry and social partners (spreading of produced materials in electronic form).

Preparation steps
· identification of main problematic changes in proposed legislation (topics of communication), 
· identification of main target group(s) according to identified topics, 
· development of messages, content of communication materials and all that, 
· selection of communication tools, 
· selection of needed partners and/or participants (carrier of communication) of communication activities. 

TWP team participation
· communication concept development, 
· cooperation and participation at selections,
· preparation of communication messages, 
· development of communication materials, 
· participation on selected communication activities. 
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